2108002602060003
EXAMINATION FEBRUARY-MARCH 2024
MASTER OF COMMERCE (EXTERNAL) PART- II
MARKETING MANAGEMENT - VI
M.COM (MARKETING), CHANNNEL VI EXTERNAL

[Time: As Per Schedule] [Max. Marks: 100]

Instructions: Seat No:

1. Fill up strictly the following details on your answer book
a. Name of the Examination: MASTER OF COMMERCE
(EXTERNAL) PART- 11

b. Name of the Subject: MARKETING MANAGEMENT - VI
M. COM (MARKETING), CHANNNEL VI EXTERNAL

c. Subject Code No: 2108002602060003
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory. Student’s Signature

Ql  asuiowale AW 20

Answer in brief.

1. starse HiB(Eal Aeld 9 B?

What is direct marketing channel?

2. BBl g &2

What is franchising?

3. Aald Au 9 8?2

What is channel conflict?

4. ogealolt AUZlllell Ysi? Ul

State the types of wholesalers.

5. Aot AAUR Y B?

What is channel communication?
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6. HIBEol Acict caltvUR A 53,

Define marketing channel.

7. @R1Aeed HIBRoL Rie M glRL MR u el 9 §?
What do you mean by horizontal Marketing System?

8. A il AcA AR A 53,

Define two level channels.

9. sld(Aotett stallell ARl 53U

Enlist functions of wholesaling.

10. 2UE 2l Aot Hlny 9 B?

What is ideal channel structure?

Q2 Yot HIY cAlvURA 52 URlet HIBRL Aotedal (Adlctellr UMl

Define channel structure? Explain indirect marketing channel in detail.

AUl
OR

Aol cloll 2ctRell AR 5 AAA UR HUE AL el AUR 250A-Al

U] aAllet 53U,

Enlist level of channel: describe effect of Information and Communication
Technology on channels.

Q3  Geaules AUl Astet S1H2 UHAL
Explain manufacturer based channel formats.

vl
OR

A. Rectlotl sl Aol
Explain functions of retailers.
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B. Aolcd UeA 412 cllelelldl slL Auda 3l A [iRAd 524 8
How to handle conflict through negotiation by channel members?

Q4 Yot Aol UUR U Aot Aol R 9 & A AHAA? 16

Explain the effect of channel conflict and what are the consequences of channel
conflict?

AL
OR

A. Aol UA (2ol AR 5l URHON UM A,
Explain factors affecting channel choices. 8

B. Recell cllatl@ls il A -t Al

8
Explain characteristics of retailers.
Q5 A Adct Aot U HEAl youclloll 9 uu2 A B Ao [Qoldaur aglet 8
A2
Describe in detail what are the impacts of information system on Channel
relationship?
B. sl8(ads Aol RreH A1l 8
Explain hybrid channel system.
vl
OR
A. HB(Eot AatAlotl st AL 8
Explain functions of marketing channels.
8

B. Acll UEldl HUUR A Aot Sl unxosaAl.
Explain Service provider based channel formats.
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Q6 24l olltt AUl (SlESURL Q) 16
Write short note (Any Two)

1. Aot AUYe{l Bofl A yslQe] Yeuiset sclloll A2

Ways to assess the degree and nature of channel conflict?

2. [Astuellet ueddotil WBRat Actetoll o@st Al
Explain the role of marketing channel in developing economy.

3. Woll Aold g Ustl AU
Explain Omni channel strategy.

4. Aold 512f[A32Aotoll UL AHAL
Explain remedies of channel communication.
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